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Keywords

Keywords are the words and phrases that you will use on your website, blog and social media accounts 
to attract potential clients. Your goal is to use keywords that are popular locally but have low competition 
in Internet search engines, such as Google. Ideally, the combination of local popularity and low 
competition will give your firm a top ranking when a prospect enters your keywords in a search engine.

To decide which keywords to use, work through the following steps:

Brainstorm. Write down as many potential keywords as you can think of. Try to think like your clients. Use 
the language they would use and the issues they would research. Consider keywords that describe your 
ideal client or niche market, your geographic location, your certifications and your services. 
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Combine. Study the above list and write down what are termed “long tail” keywords. Long-tail keywords 
are phrases combining two or more of the keywords you’ve selected; they’re the longer search terms 
that prospects might enter in Google when looking for a firm such as yours—for example, “Palm Springs 
investment management.” Long-tail keywords are highly specific and thus less competitive. For inspiration, 
start to enter a keyword in Google or another search engine and see what phrases are suggested.

Research. Use Google AdWords Keyword Planner to discover the search terms that are popular in your locale. 
You can also enter potential keywords to see how many times people searched that term in a month. It is the 
Keyword Planner that will help you decide on the formula of low competition and high use. In addition, you 
can enter your keywords in a search engine and see if your competitors rank high on the first page of results. 
You can also use services such as SEMrush or SpyFu to determine the keywords that your competitors use and 
whether those keywords would work for you.

Decide. Narrow your list to the 5–10 keywords that you will incorporate in your website, blog posts and social 
media accounts.
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